
Newspaper: The Baltimore Sun 
Circulation - Daily: 170,510; Sunday: 314,253 
Audience – Daily: 471,002; Sunday: 795,743 

PRINT 

baltimoresun.com 
UVs:  1.9 MM/ 6 month average 
PVs:  41.3 MM/6 month average 

mobile.baltimoresun.com 
UVs:  206,028/6 month average 
PVs:  2.0 MM/6 month average 

DIGITAL 

EVENTS 

BROADCAST 

Source: ABC Publisher's Statement, September 2011, December 2010;   Nielsen NetView, May - October 
2011; Omniture, May - October 2011; 2011 Scarborough Release 2 

Quick Read: b 
Wednesday: 85,000 

Magazine: Chesapeake 
Home + Living 

Monthly: 62,723  

20+ annual events 
Over 332,000 attendees  

Baltimore, MD – #27 DMA 
Reach 1.1+ million consumers each week, 51% market coverage 
• The Baltimore Sun is the #1 newspaper and #1 news & information website in market 
• B is the #1 daily commuter paper in market 

bthesite.com 

Mobile apps are also available for iPhone, 
Android and Blackberry platforms. 



The Baltimore Sun 
Print Version 

Exclusive Readers 

693,315 

Total Audience 
962,599 

 
Market Coverage 

43.3% 

baltimoresun.com 
Exclusive Online Visitors 

109,705 

Print & Online  
Shared Audience 

159,579 

Source: Scarborough  2011 Release 2. Note:  Newspaper Audience = The 
Baltimore Sun average daily or average Sunday;  Website Audience = visited 
baltimoresun.com in past 7 days. Baltimore DMA 

The Dominant Voice of the Baltimore DMA 

Extend Your Reach with baltimoresun.com 

Daily Readership 
471,002 

63,466 58,726 43,324 

The Baltimore Sun Wall Street Journal NY Times USA Today 



Demographics: 

Sources:  2011 Scarborough Rel. 2; 2010 Claritas 

baltimoresun.com Profile: Visited Site in Past 7 Days % Composition % Coverage Index 

Male/Female 56/44 14/10 118/84 
College Educated 85 18 147 
Own Their Home 76 13 105 
HHI $100K+ 37 16 132 
Professional/Managerial 52 20 164 

Median HHI – $88,095; Median Age – 42.8 

The Baltimore Sun Profile: Daily/Sunday % Composition % Coverage Index 

Male/Female 47/53 38/39 98/102 
College Educated 62 41 107 
Own Their Home 73 39 102 
HHI $100K+ 24 33 86 
Professional/Managerial 32 40 103 

Median HHI – $63,965; Median Age – 51.5 

Population 18+ 2,221,552 

Median Age 46.5 

Median HHI $66,595 

College Education 58% 

Employed 66% 

Own Home 72% 

Market Profile: 
#27 DMA in America – 2.8 million people 



GENERAL DEADLINES 
Space: 
• Color: 3 days prior to pub date 
• B&W: 2 days prior to pub date 
Material: 
• Color: 3 days prior to pub date 
• B&W: 2 days prior to pub date 

DIGITAL OPPORTUNITIES 
• 39 blogs and growing 
• Behavioral and geo-targeting 
• Data capturing 

Content and Media Opportunities 

Other Advertising Opportunities 
Community Newspapers 
• BSMG Community Newspapers allow targeting of  

HHs by suburban neighborhoods 
• 18 Weekly Suburban Newspapers 
• 5 Monthly Suburban Newspapers 

• 67% Penetration of Suburban Neighborhoods 
 

Hyper Local Community Websites 
• BSMG offers three highly targeted community 

websites: 
• ExploreHoward.com 
• ExploreBaltimoreCounty.com 
• ExploreHarford.com 

SU MO TU WE TH FR SA 

Main News • • • • • • • 
Business & Jobs • 
Maryland Business • 
Business • • • • 
Sports • • • • • • • 
Arts & Entertain. • 
Anne Arundel • 
Autos • 
Real Estate • 
Travel • 
Deals at Your Door • 
Howard • 
Sunrise • 
Taste • 
Health & Style • 
Sun Plus • 
Live! • 
At Home • 

http://www.patuxent.com/publications.html�


Distribution Map: 
The Baltimore Sun Circulation – Sunday: 314,252 – Daily: 170,510 

Source: ABC Publisher's Statement, September 2011 



Preprint Capabilities: 
Increase market penetration by adding a preprint option to your buy 

Data Solutions: 
Preprint Optimization™ 
• Tribune365 merges a client’s customer data with our subscriber and 

recipient data to yield the best combination of geographies and 
insert products to reach your most desirable households 

Direct Delivery Plus™ 
• Campaign is targeted on the front end and fully measureable on the back end, 

with our recipient address file available for match back and backend analysis 
purposes 

• Can be executed using “toppers/outserts” –  delivered on top of/outside 
certain home-delivered print products 

• Replacement for Direct Mail with up to 50% savings 

NOTE: Estimated distribution quantities are subject to change. Based on Q1 ‘12.  
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