| SPECS L

Advertising Specifications
2y network of sites caontinually incarporates new ad sizes as they hecome standardized by the online puhlishing
industr=most notably the Interactive Advertising Bureau (1AE).

HEWSPAPER.COM

AD TYPE DIMEHSIONS MAX FILE SIZE HOME PAGE SECTIOHN FROHT STORY LEVEL
Pencil 97030 14k it =

Half Banner 234 x B0 20k s * =
Cube (mMedium Rectangle) 300240 40k s S kS
Large Rectangle J36x 280 401 s S kS

Half Pane 300 x |00 40k, it b o

L eaderboard T28 x40 40k ® ®

AD TYPE DIMEHSIONS MAX FILE SIZE HOME PAGE SECTIOHN FROHT STORY LEVEL
Banner 463 ¥ B0 40k * * =
Pencil 97030 148k bt = "
Cube (mMedium Rectangle) 300240 40k s S kS
Leaderboard T28 x40 40k s * =
FLASH DIMEHSIONS MAX FILE SIZE COHTROLS

Flash Animation Ay standard Initial load not - Mustinclude (SWWF File with click-thru LR Ls,
[Zhockwave) Ad Size to exceed GIFMPG provided as back-up, Flash Movies kept

targeted ad size bhelow 18 FFPS, Target="_hlank" is required in "basic
actions" to ensure click-thru opens a nesy windouw,
clickTag code must he emhbedded in SWWF file:

on [release) |
getlRL{clickTag,"_blank™,
h

rote: clickTan is case sensitive

MOBILE DIMEHSIOHS MAX FILE SIZE COHTROLS
Banner Ad* 120%20 =1k 16 colars, GIFIJPGIPMG,

168x28 22K static or animated GIF.

2MEx36 =3k

30050 =5k Call to action text up to 16 characters.
MicroSite Warious Warious Simple landing page for mahbile

click throughs, can cantain email
capture, click to call, locatar,
header graphic

*To run a maohile banner ad, all four sizes are reguired.



Rich Media

Incarporates animation, sound, videa, andfar interactivity used singularly or in combination with the following
technologies: streaming media, audio, Flash, and programming languages such as Java, JavaScript, and DHTML.
Tribune is compliant with the 1AB Rich Media Guidelines. All Rich Media Ads must be third-party sered with the
exception ofthe Freeform Floating Ad.

specs above.

AD TYPE SPECS MAX FILE SIZE COHTROLS
Free-Form Floating Ads Ba0x 400 40K, 10 geconds max.  LUser-Initiated Audio, Must include prominent
onfoff buttons and a "close” button in the
upper right corner, Hote: Ads do not appear
on pages with search results
Expandable Ads ¥ 28%90 Targeted Ad Size + 20K, Heighthwidth vary. User-Initiated audio an
== T 2EK3EEN click. Must include prominent anfoff buttons.
"Close" button reguired. Enable mouse-off
A00x240 retraction.
== AA0KZ50
36280
== GO0xZE0
Sliding Billboard 970 % 200 Y0k (hillboard) and 148K Mo looping. Frequency Cap: Auto expanded 1
(pencily, 10 seconds peruser per day
max (8 seconds
preferred)
Peelback Ads Warious 7Ok, 10 seconds max  Fregquency Cap: 1 per user per day
(8 seconds preferred)
First Wiew Interstitial a00 x &00 alk, 10 seconds max ko looping. Must have a Skip or Close button.
(via search engine} with full page (8 seconds preferred)  Freguency Cap: Auto expanded 1 per user
hleed per day. Must include Tribhune branded
header
Interstitial 200 x &00 20k, 10 zeconds max  Uszer nitiated Audio, Must have g Skip or
(between pages) weith full page (8 seconds preferred)  Cloze hutton. Must include Tribune branded
hleed header
Watermark id 2a80%120 a0k Must have a Close buttaon
(perimage) (25K perimange)
ReskKins COMING 500N
Pre-Roll Video F40x 430 15 seconds criginal creative should e MOV or Wiy
In-Fage Flash 2.9 B maximum farmat. Capped at 2 per user per advertiser
Flayer perday. 3rd party ad tags accepted.
Cuickstream G40 % 430 3-8 seconds Criginal creative should he MCYW or Wk
In-Fage Flash 2.5 MB maximum format. Mo frequency cap. 3rd party ad tags
Flayer accepted.
Companion Ads 00 %60 AND 40K Mo Flash. JPGIGIF format ORLY.
200 ¥ 250
In-Unit Yideo Ad Standard ad Standard ad file size Llzer Initiated Audio, Yisible Contrals.
unit size {e.q. (e 40k} Criginal creative should be &I, MOYW, MPEG-1
300 x 250) Refer to standard ar MPEG-2 farmat.
Refer to specs above.
standard




ACCEPTABLE 3RD PARTY FORMATS

= BlueStreak = LInicast

= Eveblaster » PointRoll

= Lnited Virualities = Evewonder

= Checkhs » DART Motif

= Klipmart » Atlas DT

= Rovion (E anly) ahool Rich Media (Ad Interax)
= Adfare = Smart Media

Hote: Tribune Interactive will test any 3rd Party creative solutions.

Ad Requirements

ACCEPTED FILE FORMAT:
GIF3Y, GIF3%9a, JPEG, 3WF (must also provide hack-up GIFIIPG image)

RESOLUTION:
T2 dpi

AHIMATION:

Animation may loop 3 time, 15 sec. max. for standard ad units

CLICK URL:

Click URL must be included when creative is submitted. Lenagth can MOT exceed 1,000 characters.

Flash files must include clickTan. Click here for instructional PDF.




All creative assets must be submitted for testing and approval at least 3 husiness days prior to the campaign start
date.

Ads may not be designed to blend inwith the site or mimic editorial fonts or colors.
Ads may notinclude fake farm elements ar other graphic syimbals that represent non-existent functionality.

Freguency capping is applied to all ads that ohstruct content. Examples include floating ads, user surveys, pop-up
ads, and interstitials (hetween page ads). Tl uses cookies 1o setfrequency caps.

Fop-up ar free-form ads may only appear on a single page load at a time, and are subject to frequency capping.

Dpenwindow Commands, Mouzse-over interaction with an ad may anly invoke ad interaction within the current
biroweserwindowe. Simple mouse-over must not link a userto a new wetbsite.

Close Buttons: All expanding ads and floating ads must include a close hutton. Close buttons should appear in the
Upper right corner of any expanding panels and include a prominent"close" ar"s" designation. Floating ads must
use the word "close” or a prominent "« in close proximity to the upper right corner of the ad.

Ads with close huttons that click to an adveriser website will be returned for correction.

top]
Solo Admails Wilidth 600 pixels ¥ Height can vary 400K HThL, TEXT
Travel Unraveled Newsletter T28 =480 40k JPGIGIF ORLY
120x 600 40k
1af0x100 20k
Food & Drink Newsletter T28x80 40k JPGIGIF ORLY
120x 600 40k
1alx100 20k

Local Market Hewsletters Ad Sizes Yary P i, JPGIGIF ORLY




